Career Profile
A weekly series providing information on career exploration
For the next several weeks we are focusing on careers
in Business Management and Administration. Business
Management and Administration careers encompass
planning, organizing, directing and evaluating business
functions essential to efficient and productive business
operations. Hospitals, professional offices, law firms,
and corporate headquarters require bookkeepers, administrative assistants, and benefit specialists to keep
their operations running smoothly.



More Facts

The type of work
• Respond to requests for information from the
media or designate an appropriate spokesperson
or information source.
• Write press releases or other media communications to promote clients.
• Establish or maintain cooperative relationships
with representatives of community, consumer,
employee, or public interest groups.
• Plan or direct development or communication of
programs to maintain favorable public or stockholder perceptions of an organization’s accomplishments, agenda, or environmental responsibility.
• Study the objectives, promotional policies, or
needs of organizations to develop public relations strategies that will influence public opinion
or promote ideas, products, or services.

EARNINGS POTENTIAL
Annual Salary for 2014
Location
Low

Median

High

United States ........... $31,190 ......$55,680 ..... $105,720
Ohio ......................... $27,600 ......$47,050 ....... $81,960
Cleveland-ElyriaMentor, OH PMSA .... $28,110 ......$45,930 ....... $80,400

Tina Salyer
Marketing and Communications Coordinator
Lorain County JVS / Oberlin, Ohio

Engage in promoting or creating an intended
public image for individuals, groups, or organizations. May write or select material for release
to various communications media.

How did you become interested in your particular

THE

field?

I honestly fell into this career. I have a degree in education,

FUTURE

• Coach client representatives in effective communication with the public or with employees.
• Update and maintain content posted
on the Web.

PUBLIC
RELATIONS
SPECIALIST

As technology becomes
more advanced and businesses
begin to expand globally, international expertise will be a valuable
skill for individuals in this field.
Workers with computer skills will
be most in demand. Occupations
in this cluster are essential to any
industry. Administrative support
is expected to see the highest
growth in sheer number of available jobs.

OUTLOOK

In 2014 there were approximately
240,700 individuals employed as public relations specialists nationwide with a
projected increase of 6% over the next ten
years, while in Ohio, there were 7,530 public
relations specialists with a projected increase
of 11%. The growing use of social media
also is expected to increase employment for
public relations specialists. These media
outlets will create more work as they
try to appeal to consumers and the
general public in new ways.

Penney Company for 6 years (having worked there through
both high school and college, they wanted me in their training program). When a job for director of NASA’s Central
Operation of Resources for Educators (NASA CORE) became
available at the JVS I applied and was hired. I felt it was a
perfect combination of my retail and management skills and
my education background, as the job was all about marketing
NASA’s educational materials to teachers around the world.
While in this position I often got asked to do some marketing
for the JVS. Eventually the administration saw the need for a
full-time marketing person, and I moved into that position.

ed to be successful in this field?

You must have a strong command of the written language.

Pathways to success:
Public relations specialists typically need a bachelor’s degree in public relations, journalism, communications, English, or business. Through such programs, students produce a portfolio of work
that demonstrates their ability to prospective employers. Entry-level workers typically begin by
maintaining files of material about an organization’s activities, skimming and retaining relevant
media articles, and assembling information for speeches and pamphlets. After gaining experience, public relations specialists begin to write news releases, speeches, articles for publication,
or carry out public relations programs. Internships at public relations firms or in the public
relations departments of other businesses can be helpful in getting a job as a public relations
specialist. Some employers prefer candidates that have experience communicating with others
through a school newspaper or a leadership position in school or in their community.

What Employers look for in individuals:

Sponsors

How did you get to where you are today?
After graduating college I worked in management for the JC

What skills or certifications do you think are need-

O*Net Online, http://online.onetcenter.org

• Communications and Media - media
production, communication, and dissemination techniques and methods. This
includes alternative ways to inform and
entertain via written, oral, and visual
media.
• English Language - structure and content of the English language including
the meaning and spelling of words, rules
of composition, and grammar.
• Sales and Marketing - principles and
methods for showing, promoting, and
selling products or services. This includes
marketing strategy and tactics, product
demonstration, sales techniques, and

but was always an extremely strong English student. I realized
early on that I didn’t want to be a classroom teacher but I enjoyed working in a school setting. Sometimes it’s about being
in the right place at the right time, and I think that was the
case for me.

sales control systems.
• Customer and Personal Service - principles and processes for providing customer and personal services. This includes
customer needs assessment, meeting
quality standards for services, and evaluation of customer satisfaction.
• Administration and Management business and management principles
involved in strategic planning, resource
allocation, human resources modeling,
leadership technique, production methods, and coordination of people and
resources.

Almost everything I do I have to put into words. It might be a
press release, or an alumni success story, or a Facebook post,
or a tweet, or a newsletter. To be in marketing and communications, you need to be able to write well and for different
platforms. In terms of degrees, I feel a communications degree
gives you more tangible skills than a marketing degree. I
would encourage anyone interested in school communications
to join OHSPRA (Ohio School Public Relations Association).

What changes have you seen in the last few years
in your industry?

It’s all about the social media! You have to communicate your

message across a variety of platforms on a regular steady
basis, while trying to have fresh content. Also, since a big part
of what I do is marketing to teenagers, you really need to understand what the next, best social media platform is and try
to stay one step ahead of the game, while not forgetting the
more traditional media platforms. A strong and varied media
mix is very important to every marketing plan.

What is the best part of your job?
I love sharing the stories about the good work we do at the

JVS for the teens and adults in Lorain County. We truly change
lives! And I love to share stories about our successful graduates! If you want to read some go to www.lcjvs.com, click on
the Alumni tab at the top and look for our “Gallery of Success”!

Do you have any words of advice for someone considering a career in your field?

I always tell our students, decide where you want to work and

get your foot in the door; doing whatever job you might need
to get started. Generally speaking, companies like to promote
from within, so work hard, prove yourself, volunteer for jobs
that will showcase your skills, and chances are that you can
work your way into your dream job. I believe that hard work
pays off!

Elyria City School District
Ensuring that
each child
reaches his
or her full
potential
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