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For the last couple of weeks,

we featured...






Company Profile:

PUBLIC
RELATIONS
SPECIALIST

Second Harvest Food Bank of
North Central Ohio gathers and

• Respond to requests for information from
the media or designate an appropriate
spokesperson or information source.

provides resources to hunger-relief
partner charities serving individuals and
families in Crawford, Erie, Huron and
Lorain counties. They strive to alleviate
hunger and eliminate its root causes in
our region. Through a dedicated staff
and board, Second Harvest is committed
to its core responsibility to collect and
distribute resources through a strong
and viable network of nonprofit
partner charities.

• Write press releases or other media communications to promote clients.
• Establish or maintain cooperative relationships with representatives of community, consumer, employee, or public interest groups.
• Plan or direct development or communication of programs to maintain favorable
public or stockholder perceptions of an
organization’s accomplishments, agenda,
or environmental responsibility.
• Study the objectives, promotional policies,
or needs of organizations to develop public relations strategies that will influence
public opinion or promote ideas, products,
or services.

Susan Bartosch, Director of External Affairs
Second Harvest Food Bank of North Central Ohio
Lorain, Erie, Huron and Crawford counties

Engage in promoting or creating an intended public image for individuals, groups, or organizations.
May write or select material for release to various
communications media.

THE

FUTURE

How did you become interested in your particular
field?

OUTLOOK
EARNINGS POTENTIAL
Annual Salary for 2015
Location
Low

Median

High

United States ........... $31,690 ......$56,770 ..... $110,080
Ohio ......................... $31,350 ......$49,520 ....... $83,310
Cleveland-ElyriaMentor, OH PMSA .... $32,630 ......$61,540 ....... $86,760
O*Net Online, http://online.onetcenter.org

There is something so compelling about finding a cause you

In 2014 there were approximately 255,600
individuals employed as public relations specialists nationwide, while in Ohio there were 7,710.
Organizations will continue to emphasize community outreach and customer relations as a way to
maintain and enhance their reputation and visibility. Public opinion can change quickly, particularly because both good and bad news spreads
rapidly through the Internet. Consequently,
public relations specialists will be needed
to respond to news developments and
maintain their organization’s
reputation.

Pathways to success:

What

path did your employment journey take?

I have been in the non-profit/education world doing this kind

of job for almost seventeen years now. Before that I worked in
the for-profit sector and knew the shift was the right one for
me.

 What skills or certifications do you think are needed
to be successful in this field?

You have to have a heart for the cause and have to love being

around people. Having a solid business/communications background and a post-secondary degree, at the minimum, is a must.
There are professional certifications that are not required but
help build your portfolio.

your industry?

There are so many great causes out there and now there are

more and more groups promoting them. So the competition to
gain philanthropic dollars is stronger each year.

 What is the best part of your job?
I can see the difference I am making each and every day. Plus,
I get to share the journey with others who want to make sure
families, children, friends and neighbors have access to food.

Do you have

any words
of advice
for someone
considering a
career in your
field?

What Employers look for in individuals:

Sponsors

How did you get to where you are today?

What changes have you seen in the last few years in

Public relations specialists typically need a
bachelor’s degree in public relations, journalism,
communications, English, or business. Through
such programs, students produce a portfolio of
work that demonstrates their ability to prospective employers.
Entry-level workers typically begin by maintaining files of material about an organization’s
activities, skimming and retaining relevant media articles, and assembling information for
speeches and pamphlets. After gaining experience, public relations specialists begin to write
news releases, speeches, articles for publication, or carry out public relations programs.
Internships at public relations firms or in the public relations departments of other businesses can be helpful in getting a job as a public relations specialist. Some employers prefer
candidates that have experience communicating with others through a school newspaper or
a leadership position in school or in their community.

• Communications and Media - media
production, communication, and
dissemination techniques and methods. This includes alternative ways to
inform and entertain via written, oral,
and visual media.
• English Language - structure and content of the English language including
the meaning and spelling of words,
rules of composition, and grammar.
• Sales and Marketing - principles and
methods for showing, promoting, and
selling products or services. This includes marketing strategy and tactics,

believe in and sharing it with others that has always been a
driving force for me.

product demonstration, sales techniques,
and sales control systems.
• Customer and Personal Service - principles
and processes for providing customer and
personal services. This includes customer needs assessment, meeting quality
standards for services, and evaluation of
customer satisfaction.
• Administration and Management - business and management principles involved
in strategic planning, resource allocation,
human resources modeling, leadership
technique, production methods, and coordination of people and resources.

Volunteer! Volunteer! Volunteer!
It’s the best way
to get inside a
non-profit. Also,
I would recommend shadowing
a professional in
the discipline you
are interested in.

Elyria City School District
Ensuring that
each child
reaches his
or her full
potential

Sources: Occupational Information
Network, O*Net Online,
http://online.onetcenter.org.**
U.S. Department of Labor, Bureau
of Labor Statistics, Occupational
Outlook Handbook,
http://stats.bls.gov/ocoeHow.com

©The Chronicle-Telegram

The type of work

